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Several years ago, when I was contemplating a career change from my job 
as a lobbyist, I made a list of some basic attributes to set me on the right 
path; I love to travel; I’m a Baby Boomer; I’m a woman.   
 
Surprisingly, those three things helped me choose my current career as a 
full-time travel writer..  Here’s how… 
 
Destinations are targeting Baby Boomers more and more, and for good 
reason.  The generation born between 1945 and 1964 make up 
approximately 26% of the U.S. population.  Most are empty nesters, some 
are retired.  They have the freedom to travel, the desire to travel, and the 
expendable income to travel – the trifecta.  
 

According to AARP, most Boomers will take at least one leisure trip during the year and are responsible for 80% of all 
luxury travel spending. 
 
I thought these were important factors for obtaining press trips – the Holy Grail of travel writing and the means by which 
most writers are able to travel the world searching for content to write about. 
 
Statistics show that women make up 75 percent of the travel decisions for the home. I’ve traveled as a solo woman, 
couple, family, and girls’ getaways.  I was sure I would know how to target women in every category, particularly with a 
Boomer angle.   
 
It just made sense…I could show Boomer women some fantastic places to visit that perhaps they may never have 
considered, try new and exciting local cuisine, put festivals on their radar that they’d never heard of, and try soft adventure 
activities that if I could do so could they.  
 
In addition to off-the-beaten-path destinations, Baby Boomers have the proverbial “bucket list” – a collection of places and 
activities that they’ve accumulated over their lifetime.   This time of life is perfect to seek out those places – some of which 
are neither easy nor inexpensive to get to.   These lists are as diverse as a wine tasting tour through Europe, climbing the 
Great Wall of China, or scuba diving at the Great Barrier Reef.  I’ve recently been hosted to do all of those and have 
written about them, to inspire other Boomers to follow their dreams.  
 
Lastly, unlike young backpackers, Boomer travellers also like a bit of comfort – another facet that makes us ideal for press 
trip invitations.  Tourism Boards do not target backpackers or promote hostels – there’s nothing wrong with that type of 
travel, but that demographic does not spend their money on luxury hotels, custom tours, fine dining, etc.  I find that most 
Boomers like what I like - affordable luxury, i.e., smaller boutique hotels that are not cookie cutter, have superb customer 
service and amenities.   
 
 
Being a Boomer was a springboard into my success as a travel writer.  I now have more press trip invitations than I can 
accept.  I’ve starred at the sunset in a glorious overwater bungalow in Bora Bora, snorkelled next to forty-foot long whale 
sharks in Mexico, and driven on Romania’s Transfăgărășan – dubbed the world’s best road trip by Top Gear. 
 
A few months ago I was invited on a press trip to Peru.  I cruised on the Amazon, paraglided off the cliffs in Lima, ate 
guinea pig in Cusco, trekked across the Sacred Valley of the Incas, bargained for souvenirs in Pisaq, and stood 
mesmerized at the citadel of Machu Picchu. After the trip, I wrote ten different articles for print and online magazines, 
most of them from the “Boomer” angle. 
 
Boomer women are suited to travel writing, as proven by my long trail of press trips and published articles.  


